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Overview 

-  The Marketing Trap  
-  What Is the Grunt Test?  
-  Clear Brand Message Examples 
-  Fishbowl Exercise 
-  Bonus Resources to Give Your Food 

Business a Marketing Makeover 



The Marketing Trap 
 
The enemy of clear is clever. 
 
Your customer is the hero, 
not your brand.  
 



The Grunt Test 
 
1. What’s the product/service? 
 
2. How does it make the customer’s life 
better? 
 
3. How do I buy or engage? 



Clear Brand Messages 



















Marketing Makeover Tools 



h"ps://www.mystorybrand.com/ 	





1. Visit: 
h+ps://storybrand.com/5-things-your-website-
should-include/. Get the PDF. Read the PDF.	
	
	
2. Visit: 
h+ps://www.5minutemarketingmakeover.com/. 
Watch all 3 videos. Watch all 3 videos. 	

BONUS RESOURCE 



Fishbowl Exercise 

1. Product/Offer	
2. How does it make my life be"er (customer)	
3. How do I buy or get service?	



Do You Struggle To Clarify Your Brand 
Message?  

SCHEDULE A CALL	

h"ps://calendly.com/brickstoclicks 	
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